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The official brand for fertility, technology,
and reproductive health enters the
market — offering unmatched authority,
trust, and long-term digital leadership.

SCOTTSDALE, AZ, UNITED STATES,
November 11, 2025/
EINPresswire.com/ -- In one of the
most significant digital brand
opportunities of the decade,
Geocentric Media, Inc. has announced
the availability of IVF.com, the official
global digital identity for the In Vitro
Fertilization (IVF) industry.

Representing the intersection of
medicine, science, and human
aspiration, IVF.com is a once-in-a-
generation opportunity to unify patient
education, clinical expertise, and
technological innovation under a
single, globally trusted brand.

0 A $40 Billion Industry Entering a
Global Expansion Phase

The In Vitro Fertilization market
exceeds $40 billion in annual global
revenue and is projected to surpass
$70 billion by 2034, according to Grand
View Research and IMARC Group.
Growth is driven by delayed
parenthood, rising infertility
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awareness, rapid advances in assisted reproductive technology (ART), and the mainstreaming of

fertility care worldwide.


http://www.einpresswire.com
http://www.GeocentricMedia.com

“ As the digital gateway for patients, clinics, and innovators,
IVF.com has the potential to become the world’'s most
recognized online destination for fertility and reproductive
health — combining credibility, visibility, and influence in
one domain.

IVF.com is one of the rarest
category-defining digital
brands in existence.
Communicating trust,
expertise, and life. For the
right acquirer, it's the global
brand of the fertility
industry’s future.”

Fred Mercaldo, CEO

“IVF.com is one of the rarest category-defining digital
brands in existence,” said Fred Mercaldo, CEO of
Geocentric Media. "Communicating trust, expertise, and
life. For the right acquirer, it's the global brand of the
fertility industry’s future."

0 A Strategic Digital Asset with Compounding ROI

Unlike paid media that vanishes when ad budgets end, acquiring IVF.com is an investment in
permanent brand equity — an asset that compounds in value, authority, and traffic over time.

Key digital ROl metrics and leadership potential include:

* Exact-match authority: IVF.com is the definitive industry keyword — instantly recognizable in
every market and language.

* Organic SEO power: “IVF” and related fertility terms generate over 1.2 million global searches
per month, establishing immediate organic visibility.

* Advertising cost equivalency: Replicating this exposure through Google Ads would cost over
$10 million annually.

* Brand recall: One-word medical domains achieve 80% higher recall and 5x click-through rates
compared to multi-word URLs.

* Revenue opportunity: Even capturing 1% of global IVF-related traffic could generate $1-2
million annually through advertising, affiliate, or referral models.

Owning IVF.com means owning the category — a digital front page for fertility that commands
attention, trust, and engagement without continual marketing spend.

00 Category Leadership and Digital Authority

* 25+ year domain age — signaling long-term credibility and SEO strength.

*99.9% keyword relevance to the global fertility and reproductive health market.

* Universal comprehension — no language barriers or brand confusion.

* Global resonance — perfect for international networks, media groups, or healthcare
conglomerates seeking to anchor authority in the fertility ecosystem.

0 A Strategic Asset for Global Leaders
Ideal acquirers include:
* Global fertility networks — IVI-RMA, Virtus Health, CARE Fertility, Eugin Group



* Pharmaceutical and biotech firms — Ferring, Merck KGaA, CooperSurgical

* Healthtech and benefits innovators — Progyny, Kindbody, TMRW Life Sciences

* Media and data organizations — groups positioned to lead reproductive health coverage,
research, and advocacy

For any of these, IVF.com represents a rare opportunity to control the digital narrative of fertility
worldwide — combining visibility, credibility, and legacy value in one asset.

0 About Geocentric Media and Fred Mercaldo

Geocentric Media, Inc. and Fred Mercaldo are headquartered in Scottsdale, Arizona. A global
leader in premium digital real estate brokerage, development and acquisition. The company has
completed over $20 million in domain transactions in the past 24 months, with additional eight-
figure deals pending announcement. Completed sales, development and names under exclusive
brokerage include NewYork.com, Scottsdale.com, SanDiego.com, Beef.com, Product.com,
Development.com, TheMiddleEast.com, TheUnitedStates.com, LosAngeles.com and 100+++
major global brands.

Led by CEO Fred Mercaldo, Geocentric Media represents more than 100 ultra-premium brands
spanning media, healthcare, travel, technology, and Al — helping organizations, investors, and
global enterprises acquire the digital identities that define their industries.
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This press release can be viewed online at: https://www.einpresswire.com/article/866257793

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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