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Germany’s oat drinks market grows as

health- and eco-conscious consumers

shift from dairy to sustainable, plant-

based alternatives.

BRENTFORD, ENGLAND, UNITED

KINGDOM, October 16, 2025

/EINPresswire.com/ -- The Europe oat

drinks market size is likely to be valued

at US$253.5 million in 2025 and is

expected to reach US$434.4 million by

2032, growing at a CAGR of 8.0% during

the forecast period from 2025 to 2032.

The market’s strong performance is primarily attributed to the rising consumer preference for

plant-based, lactose-free, and environmentally sustainable dairy alternatives. Increasing health

awareness, dietary shifts toward vegan and flexitarian lifestyles, and innovations in oat-based

beverage formulations are further propelling market expansion across the European region.

Oat drinks, also known as oat milk, are gaining substantial traction as one of the most popular

dairy alternatives due to their smooth texture, mild taste, and high nutritional value. They cater

to consumers who are lactose intolerant, allergic to dairy, or consciously avoiding animal-based

products. With growing environmental concerns surrounding dairy production, oat drinks offer a

sustainable choice with a significantly lower carbon footprint and reduced water usage

compared to traditional milk. The ongoing focus on clean-label and fortified

beverages—enriched with vitamins, minerals, and proteins—continues to shape market trends

in favor of oat-based products.
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The Europe oat drinks market has evolved rapidly in recent years, fueled by the growing wave of

plant-based innovation across the food and beverage industry. The shift in consumer behavior

toward health-conscious, ethical, and sustainable consumption has significantly boosted the
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demand for oat-based beverages. Compared to other non-dairy alternatives like almond, soy, or

coconut milk, oat drinks have captured consumer interest due to their neutral flavor profile,

creamy texture, and versatility in use across coffee, cereals, smoothies, and cooking

applications.

The increasing penetration of oat drinks across cafes, restaurants, and retail shelves underscores

their mainstream acceptance. Major coffee chains and quick-service restaurants in Europe now

offer oat milk as a standard alternative, reflecting the market’s rapid adoption curve.

Additionally, heightened awareness about the nutritional benefits of oat drinks—such as being

high in fiber, beta-glucans, and essential nutrients—has positioned them as a preferred choice

among millennials and health-focused consumers.

Key Highlights from the Report

• The Europe oat drinks market is projected to reach US$434.4 million by 2032, expanding at a

CAGR of 8.0%.

• Germany, the U.K., and the Nordic countries remain key markets owing to high vegan

population and sustainability-driven consumption.

• Supermarkets and online retail channels are the leading distribution segments, ensuring wide

accessibility to consumers.

• Barista-style oat drinks are witnessing strong demand in cafés and foodservice outlets.

• Increasing investments in R&D and flavor innovation are enhancing product diversity.

• Oat-based beverages fortified with calcium, vitamins D and B12, and proteins are gaining

strong market traction.

Market Segmentation

The Europe oat drinks market is segmented based on product type, packaging, distribution

channel, and end-use application. By product type, the market includes plain, flavored, and

fortified oat drinks. Among these, plain oat drinks dominate the market, driven by their

suitability for everyday consumption and versatility in cooking and beverage applications.

However, flavored oat drinks—such as chocolate, vanilla, and coffee variants—are witnessing

growing demand, particularly among younger consumers seeking taste variety without

compromising health.

By packaging type, cartons lead the segment due to their convenience, recyclability, and

extended shelf life. Bottled oat drinks are also gaining attention in on-the-go consumption

scenarios. Distribution channels include supermarkets/hypermarkets, convenience stores, cafés,



online retail, and specialty health stores. Supermarkets and hypermarkets account for the

largest share, offering a wide product range and regular promotional campaigns, while online

retail continues to grow swiftly due to increased e-commerce penetration and home delivery

preferences.

In terms of end-use, household consumption remains the dominant segment. However, the

foodservice sector—particularly cafés and restaurants—is emerging as a crucial growth driver.

The increasing use of oat drinks in coffee, smoothies, and desserts has reinforced their appeal

among consumers and businesses alike.

Regional Insights

Within Europe, the United Kingdom and Germany stand out as the largest oat drink markets,

supported by early adoption of plant-based diets and strong retail distribution networks. The

U.K.’s well-established vegan culture and proactive sustainability initiatives have fostered rapid

market penetration for oat beverages. Germany, with its innovation-driven food and beverage

sector, continues to see major brand launches and product reformulations tailored to health and

eco-conscious consumers.

The Nordic countries—particularly Sweden, Finland, and Denmark—represent the birthplace of

the modern oat drink movement, led by pioneering brands such as Oatly. These countries

exhibit some of the highest per capita consumption of oat-based beverages globally, driven by

environmental awareness and preference for local, plant-based products. Meanwhile, France,

Italy, and Spain are showing accelerating adoption trends, primarily due to expanding vegan

populations and the growing influence of flexitarian diets. The Eastern European region is

expected to witness promising growth potential in the coming years, as consumer awareness of

lactose intolerance and sustainable consumption continues to rise.
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Market Drivers

The Europe oat drinks market is primarily driven by rising consumer health consciousness and

the shift toward sustainable and ethical food choices. Growing awareness about lactose

intolerance, cholesterol management, and digestive health has led consumers to replace

traditional dairy products with plant-based alternatives. Oat drinks, in particular, are gaining

attention for their cholesterol-lowering beta-glucan content, heart-health benefits, and minimal

environmental footprint.

Additionally, the surge in vegan and flexitarian populations across Europe has accelerated

product demand. Major foodservice providers, retailers, and beverage brands are actively

introducing oat-based offerings to cater to evolving preferences. The ongoing innovation in
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flavor, texture, and fortification, along with clean-label claims and eco-friendly packaging, has

further solidified consumer trust. Increasing collaborations between oat drink producers and

coffee chains, coupled with strategic marketing campaigns emphasizing sustainability and

wellness, are expected to continue driving robust market expansion.

Market Restraints

Despite its strong growth prospects, the oat drinks market faces a few challenges. The high cost

of production compared to conventional dairy milk can limit affordability in certain markets.

Additionally, supply chain constraints related to oat availability and processing capacity may

affect production efficiency. Competition from other plant-based alternatives such as almond,

soy, and coconut milk also presents challenges for oat drink brands. Furthermore, product

formulation hurdles—such as maintaining taste consistency and achieving desired nutrient

profiles—require ongoing R&D investments.

Competitive Landscape

Key players operating in the Europe oat drinks market include:

•  Oatly Group AB

•  Alpro (Danone)

•  Emmi (Beleaf)

•  Velike! (Black Forest Nature GmbH)

•  Minor Figures

•  share GmbH

•  Oatstanding

•  Naarmann

•  Nutrigold

•  OATS UP

Leading manufacturers are focusing on strategic partnerships, capacity expansions, and new

flavor introductions to strengthen their market positions. For instance, Oatly continues to

expand its European production facilities to meet soaring demand, while Alpro has launched

fortified oat-based variants targeting health-conscious consumers. Additionally, the growing

presence of private-label oat drinks in retail chains is fostering competitive pricing and broader

product accessibility.

Buy Now the Detailed Report: https://www.persistencemarketresearch.com/checkout/35646

Recent Developments

• Oatly Group AB introduced new barista-grade oat milk formulations designed for optimal

frothing performance in cafés.
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• Alpro expanded its product portfolio with oat drinks enriched with extra calcium and vitamin D,

reinforcing its health-focused image.

• Minor Figures launched carbon-neutral oat drink lines, aligning with Europe’s sustainability

commitments.

• Nestlé unveiled a new plant-based oat drink under its Wunda brand, targeting mainstream

consumers across Europe.

The Europe oat drinks market continues to thrive on the back of consumer health awareness,

sustainability initiatives, and growing acceptance of plant-based lifestyles. As innovation and

sustainability remain at the forefront, leading brands are expected to capitalize on these evolving

dynamics, driving the next wave of growth across Europe’s beverage industry.

Explore the Latest Trending Research Reports:

Uht Milk Market Demand: The UHT milk market size is likely to be valued at US$ 77.3 Bn in 2025

and is estimated to reach US$ 114.7 Bn in 2032, growing at a CAGR of 5.8% during the forecast

period 2025-2032.

Flavored Functional Water Market Demand: The market for functional and flavored water can be

expected to expand at a value based CAGR of 12.3% and show an increase in revenue from US$

35.1 Bn to around US$ 79.2 Bn by 2032.
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