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Emergency Food Market Size to Hit USD 14.95
Billion in 2033 | Grow CAGR by 6.14%

Looking forward, IMARC Group estimates
the emergency food market to reach USD ol e R DA
14.95 Billion by 2033, exhibiting a CAGR
of 6.14% from 2025-2033.

2025-2033 (USD 14.95 Billion)

usD
14.95 Billion

6.14%

CAGR (2025-2033)

SHERDIAN, WY, UNITED STATES,

October 9, 2025 /EINPresswire.com/ --
Market Overview: 850 ohiion I I I I
The emergency food market is

experiencing rapid growth, driven by

increasing frequency of natural

disasters and climate change impact,

government initiatives and support programs, and rising consumer awareness and
preparedness culture. According to IMARC Group's latest research publication, "000000000 0000
000000 0000, 00O0DO, 000O00D 000 0ooooooD 00 0000000 0ooo, 0000b 0000004, 000 0ooo, ooo
000000, 0000-0000", the global emergency food market size was valued at 000 0.00 0000000 in
2024. Looking forward, IMARC Group estimates the market to reach 000 00.00 0000000 by 2033,
exhibiting a 0000 00 0.00% from 2025-2033.

This detailed analysis primarily encompasses industry size, business trends, market share, key
growth factors, and regional forecasts. The report offers a comprehensive overview and
integrates research findings, market assessments, and data from different sources. It also
includes pivotal market dynamics like drivers and challenges, while also highlighting growth
opportunities, financial insights, technological improvements, emerging trends, and innovations.
Besides this, the report provides regional market evaluation, along with a competitive landscape
analysis.

gopooopoo o oooboboo boo oo boob oboooa: httgs://www.imarcgrouQ.com/emergency-food-
market/requestsample
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0 Market Trends and Market Outlook
0 Competitive Analysis

0 Industry Segmentation

0 Strategic Recommendations
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The growing number and intensity of natural disasters such as hurricanes, earthquakes, floods,
and wildfires are a primary driver for the emergency food industry. As these catastrophic events
disrupt food supply chains, communities and governments ramp up preparedness by stockpiling
emergency food supplies. In 2025, more than 150 million emergency food units were distributed
worldwide, reflecting heightened demand amid climate uncertainty. Governments globally are
investing heavily in disaster preparedness programs, which include provisions for food security,
ensuring immediate relief in disaster-hit regions. This growing need for quick, reliable access to
nutrient-dense, long-lasting food directly increases emergency food market growth.
Technological advancements are also enhancing food preservation to lengthen shelf life, making
emergency rations more accessible and convenient for consumers and relief organizations
alike.
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Government schemes aimed at improving food processing infrastructure and emergency
preparedness significantly bolster the emergency food market. For example, initiatives like
India’s PM Kisan SAMPADA Yojana provide grants and support to food processing units near
agricultural hubs, enhancing the availability and quality of emergency foods. Similarly, around
60% financial assistance in schemes like Rashtriya Krishi Vikas Yojna fuels the expansion of cold
storage and preservation facilities, critical for emergency food storage. These government-driven
programs facilitate the growth of a resilient food supply chain, encouraging manufacturers to
innovate and expand their emergency food offerings. Additionally, robust disaster relief
frameworks in countries such as the US and those in Europe create steady demand for packaged
emergency food supplies via public and private sector tie-ups.
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Increasing public awareness about food insecurity, disasters, and pandemic preparedness is
driving individual consumers to stock emergency food kits. After recent global events like the
COVID-19 pandemic, a culture of personal resilience and preparedness gained traction,
especially among millennials and Gen Z. Online retail platforms have made it easier for
consumers to purchase ready-to-eat meals and survival foods conveniently, expanding market
reach. Many consumers now prioritize nutritional quality and shelf-stability, fueling demand for
healthier emergency food options. Outdoor enthusiasts and survivalist communities also



contribute, valuing lightweight, long-lasting meals suitable for emergencies or recreational
activities. This broadened consumer base, spanning both households and niche segments,
sustains consistent market growth globally.
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The emergency food industry is witnessing a growing focus on sustainability and ethical
sourcing. Consumers increasingly demand products that are not only long-lasting but also
environmentally friendly and socially responsible. Companies are responding by incorporating
plant-based proteins, organic ingredients, and sustainable packaging solutions designed to
reduce carbon footprints and waste. For instance, some brands now offer emergency food kits
free from harmful preservatives and packaged in biodegradable materials. This trend
complements rising global interest in climate-friendly products, enabling brands to capture eco-
conscious consumers and niche markets while contributing to industry relevance in a changing
global landscape.
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Personalization is emerging as a vital trend in emergency food offerings. Recognizing diverse
dietary needs and preferences, manufacturers are creating customized kits catering to
vegetarians, vegans, gluten-free, and allergen-sensitive consumers. Some companies provide
meal kits tailored to specific calorie needs or medical dietary requirements, facilitating better
nutrition management during crises. This trend is driven by advances in food technology and
data analytics, allowing for meaningful product differentiation. For example, premium brands
offer modular kits where users can select their preferred meals, accommodating variations in
taste, culture, and health concerns. Such tailored solutions improve user satisfaction and
broaden emergency food appeal beyond generic options.
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Technological innovation is reshaping the emergency food market across multiple stages—from
production to distribution and end-use. Al and loT tools enable better inventory management
and demand forecasting, helping companies optimize stock levels and reduce waste. Advances
in food preservation, such as freeze-drying and vacuum-sealing, enhance product quality and
shelf life, critical for long-term storage. E-commerce platforms and mobile apps improve
accessibility, allowing consumers to order emergency kits conveniently with doorstep delivery.
Additionally, home-based self-sampling and testing kits for food quality assurance are gaining
traction. This tech-driven approach streamlines operations, enhances product reliability, and
aligns the emergency food industry with modern consumer expectations.
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0 Conagra Brands Inc.

0 Del Monte Foods Inc. (Del Monte Pacific Ltd.)
0 General Mills Inc.

0 Lotte Corporation

0 Nestlé S.A.

0 PepsiCo Inc.

0 Princes Group (Mitsubishi Corporation)
0 SOS Food Lab LLC

0 The Coca-Cola Company

0 The Kellogg Company

0 The Kraft Heinz Company
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0 Non-Perishable Pasteurized Milk
0 Ready to Eat Meals

0 Protein or Fruit Bars

0 Dry Cereals or Granola

0 Peanut Butter

0 Dried Fruits

0 Canned Juice

0 Infant Food

Non-Perishable pasteurized milk holds a 20.6% market share, providing long-lasting nutrition
and essential nutrients, crucial for emergency food kits.
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0 Offline
0 Online

Offline leads the market with 92.4% share, offering immediate access to emergency food
supplies through physical retail locations.
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0 Civil
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0 Military

Civil dominates with a 52.3% share, encompassing households and organizations focused on
disaster preparedness and response efforts.
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0 North America (United States, Canada)

0 Asia Pacific (China, Japan, India, South Korea, Australia, Indonesia, Others)
0 Europe (Germany, France, United Kingdom, Italy, Spain, Russia, Others)

0 Latin America (Brazil, Mexico, Others)

0 Middle East and Africa

North America enjoys the leading position in the emergency food market owing to the rising
awareness about emergency preparedness, frequent occurrence of natural disasters, and robust

infrastructure for food distribution.
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Hair Oil Market Research Report

Frozen Bakery Products Market Research Report
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IMARC Group is a global management consulting firm that helps the world’s most ambitious
changemakers to create a lasting impact. The company provide a comprehensive suite of market
entry and expansion services. IMARC offerings include thorough market assessment, feasibility
studies, company incorporation assistance, factory setup support, regulatory approvals and
licensing navigation, branding, marketing and sales strategies, competitive landscape and
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benchmarking analyses, pricing and cost research, and procurement research.
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IMARC Group

134 N 4th St. Brooklyn, NY 11249, USA

Email: sales@imarcgroup.com

Tel No:(D) +91 120 433 0800

United States: +1-201971-6302
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