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Digital Video Advertising Market Growing at
29.6% CAGR | Reach USD 712.6 Billion by
2031 Globally

The global rise in connected TV adoption

is pushing brands toward digital video DIGITAL VIDEO

‘ . o ADVERTISING
ads, fueling strong growth in the digital MARKET
video advertising market. OFFORTUNITIES AND

2021 - 2031

WILMINGTON, DE, UNITED STATES, July D e e 12 e
17, 2025 /EINPresswire.com/ -- Digital Fllon nzo
video advertising is the process of SN e sas ) - ¢%
displaying ads either inside online

video content usually before, during or

after a video stream, known as pre-roll,  Digital Video Advertising Market Value

mid-roll and post-roll or as standalone

ads. In addition, majority of video ads

are bought, sold and displayed programmatically using various targeting methods and may also
include interactive elements.

According to the report, the global digital video advertising market generated $53.2 billion in
2021, and is estimated to reach $712.6 billion by 2031, witnessing a CAGR of 29.6% from 2022 to
2031. The report offers a detailed analysis of changing market trends, top segments, key
investment pockets, value chains, regional landscapes, and competitive scenarios.

Request Sample Report (Get Full Insights in PDF - 303 Pages) at:
https://www.alliedmarketresearch.com/request-sample/A13163

Increase in usage of digital media and growing adoption from e-commerce sector is boosting the
growth of the digital video advertising market. In addition, the increase in global penetration of
smartphones and internet is positively impacting the growth of the digital video advertising
market. However, the risk of security incidents on networks and the high costs of digital video
advertising is hampering the digital video advertising market growth. On the contrary, rising
innovations in the digital advertising industry are expected to offer remunerative opportunities
for the expansion of the digital video advertising market during the forecast period.

Covid-19 scenario


http://www.einpresswire.com
https://www.alliedmarketresearch.com/digital-video-advertising-market-A13163
https://www.alliedmarketresearch.com/request-sample/A13163

1. The restrictive containment measures involving social distancing, remote working, and the
closure of commercial activities drove the online advertising industry. Many firms transferred
their advertising to digital platforms as most end consumers already operate online.

2. However, rise in the use of social media and digital content, advertisements have increased
the costs of digital video advertising, which in turn hampered the growth of the market during
the lockdown period.

By type, the mobile segment held the major share in 2021, garnering around three-fourth of the
global digital video advertising market revenue. The desktop segment showcase the fastest
CAGR of 31.2% during the forecast period. Various advantages associated with the use of
desktop digital video advertising, such as increased brand exposure, enhanced targeting and
personalized capabilities, data collection, and improved engagement are heightening the
demand for desktop digital video advertising.

Buy Now & Get Exclusive Report at: https://www.alliedmarketresearch.com/digital-video-
advertising-market/purchase-options

By industry vertical, the retail segment contributed to the highest share in 2021, accounting for
around one-fifth of the global digital video advertising market revenue. The financial segment
would showcase the fastest CAGR of 33.5% throughout the forecast period. This is attributed to
the fact digital video advertising helps financial institutes to reach their targeted audiences,
promote products, services, and campaigns as well as to increase brand awareness and engage
customers.

By region, North America garnered the highest share in 2021, holding nearly one-third of the
global digital video advertising market revenue in 2021, and is projected to retain its dominance
by 2031. The LAMEA region would portray the fastest CAGR of 33.2% during the forecast period
owing to, increasing penetration of mobile phones and internet in this region. Driving the usage
of social media apps such as TikTok, Facebook and Instagram.

Leading Market Players

Advertise.com

Conversant Solutions, LLC.
Tremor International Ltd
SpotX Inc

Viant Technology LLC
Legacy Pro Co LLC
MultiVisionDigital
PubMatic, Inc.

WebFX
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Levitate Media, LLC

The report analyzes these key players in the global digital video advertising market. These
players have adopted various strategies such as expansion, new product launches, partnerships,
and others to increase their market penetration and strengthen their position in the industry.
The report is helpful in determining the business performance, operating segments,
developments, and product portfolios of every market player.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/A13163

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients in making strategic business decisions and
achieving sustainable growth in their respective market domains.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various
companies. This helps us dig out market data that helps us generate accurate research data
tables and confirm the utmost data procurement methodology includes deep presented in the
reports published by us is extracted through primary interviews with top officials from leading
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/831531606

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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