
Most Gurus Talk About Starting From Zero -
These Two Actually Turned the Camera On

Two Brothers. One Goal. Zero Smoke

Screens.

DALLAS, TX, UNITED STATES, June 23,

2025 /EINPresswire.com/ -- In a digital

landscape saturated with polished

success stories and "start from scratch"

content, two Dallas-born

entrepreneurs are choosing a different

approach: radical transparency.

Meet the creators behind GCB Uncut

(Generational Curse Breakers)—a raw,

unscripted look at what it really takes

to rebuild a business from the ground

up. No marketing fluff. No motivational

clichés. Just two brothers inviting the

public to witness their full process in

real time.

Armed with $5,000, a modest following of 250, and over a decade of entrepreneurial experience,

This isn't just about us," says

the brother's. "It's about

building something our

people can learn from-and

build with.”

GCB Uncut

the pair gave themselves seven weeks to build something

profitable from scratch. What sets them apart isn’t just the

goal—it’s the openness. Every decision, setback, and small

victory is shared as part of what they’re calling a real-time

case study.

“This isn’t a masterclass or a highlight reel,” says co-creator

Jontre’. “It’s the middle part people usually skip—the part

where things are messy and uncertain.”

GCB Uncut is resonating with a growing audience, particularly among first-generation business

owners and creatives who are weary of curated content that skips over the actual grind. The

platform is evolving into a space where transparency trumps polish, and strategy is rooted in

http://www.einpresswire.com
https://www.instagram.com/GCBUncut
https://www.instagram.com/GCBUncut


Jontre' and Marcus

Jontre' and Marcus

lived experience.

Their content offers a layered view of the entrepreneurial

journey, with series like:

"GCB Uncut: The Origin Story" - the emotional story

behind their fall and rebirth 

"Vintage Love Series" - showcasing the challenges of

balancing purpose and relationships

- Weekly breakdowns of ad spend, revenue, and strategy

shifts

- Behind-the-scenes reels showing exactly what's

working-and what isn't

And to close out the first chapter of the case study? The

brothers will be hosting a free live webinar experience for

their growing community. Those who've followed the

journey will get exclusive insight into what's been built,

how it happened, and how to apply the same principles

to scale their own businesses. The session will walk

through their rebuild and offer practical takeaways for

others ready to start—or start over.

“This isn't just about us," says the brothers. "It's about

building something our people can learn from-and build

with.”

To follow the journey or request an interview:

὎� booking@gcbuncut.com

Ὄ� Dallas, TX

὏� Instagram: @GCBUncut

ὑ� Website: www.gcbuncut.com

Jontre' and Marcus Nickleberry

Generational Curse Breakers

+1 214-641-2628

booking@gcbuncut.com

Visit us on social media:

Instagram

This press release can be viewed online at: https://www.einpresswire.com/article/823766130
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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