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B Futurist Commits to K-Beauty, Expanding
Official Brand Distribution Partnerships

B Futurist shifts from traditional

wholesale operations and towards a I I

strategic distribution model, while
committing to Korean beauty brands.

Best Korean Moisturizers by Skin Type

CAPELLE AAN DEN IJSSEL,
NETHERLANDS, June 6, 2025
/EINPresswire.com/ -- B Futurist, a
global brand partner known for
bringing culturally relevant beauty
products to market, is deepening its
commitment to Korean beauty brands
through a focused shift toward official B.FUTURIST
distribution partnerships. As part of

this move, the company has

introduced a new role: Korean Brand

Developer, tasked with working directly with both emerging and established Korean brands to
bring them to international audiences.

“Korean brands have a distinct energy. They're fast-moving,
“ design-forward, and globally minded,” said Davide Dai,
CEO of B Futurist. “We're seeing not just a trend, but a
long-term cultural movement. From beauty to lifestyle to
food, the Korean wave is only getting stronger. We want to
be part of building that next chapter.”

Today, brands need more
than just buyers. They need
partners who understand
their identity and can
support them in expanding
thoughtfully and sustainably
into new markets. That's
where we come in.”

Ashmita Bose, Partnerships

Manager at B Futurist

Over the years, B Futurist has steadily moved away from
traditional wholesale operations and towards a strategic
distribution model. In addition to sourcing products for
resale, the company now works closely with brands
themselves to develop market-specific strategies, secure
distribution rights, and support long-term international

growth.


http://www.einpresswire.com
https://bfuturist.com/korean-cosmetics-skincare-wholesale/
https://bfuturist.com/korean-cosmetics-k-beauty-whitepaper/

“The wholesale model helped us build

the foundation. It allowed us to form I I

strong relationships across the
industry, which now enable us to work Korean Sunscreen for Face and Body
directly with the brands themselves,”
added Ashmita Bose, Partnerships
Manager at B Futurist. “But today,
brands need more than just buyers.
They need partners who understand
their identity and can support them in
expanding thoughtfully and
sustainably into new markets. That's
where we come in.”

This transition is not limited to Korean

brands alone. While Korea is a current

focus due to its global momentum, B Futurist is actively applying the same distribution model
across select high-potential categories and markets.

“We're not just filling shelves anymore. We're building bridges for brands to go global,” said
Davide. “It's a more meaningful way to work, and ultimately, it's how we believe the future of
brand expansion should look.”

As B Futurist sharpens its focus on this new distribution-first approach, the team continues to
grow. The beauty supplier is actively expanding across key functions including brand
development, market strategy, and operations to support the increasing presence in priority
regions. This investment in talent reflects B Futurist’s long-term commitment to building a
stronger, more globally connected brand ecosystem.

Davide Dai
B Futurist B.V.
contact@bfuturist.com

This press release can be viewed online at: https://www.einpresswire.com/article/819355797
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