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Digital Guider’s Take on Google’s New Ad
Transparency Update

Digital Guider unpacks Google’s latest ad
transparency update, displaying payer
names from advertiser payment profiles,
enhancing accountability and clarity.

SHERIDAN, WY, UNITED STATES, May
16, 2025 /EINPresswire.com/ -- Google
has broadened its Ads Transparency
policy, mandating increased disclosure
regarding the funding sources of digital
advertisements. Digital Guider, a digital
marketing agency focused on data-led
advertising strategies, breaks down
how the update on ad transparency
impacts different sectors- advertisers,
agencies, and the broader digital
marketing landscape.

Starting this week, Google has
introduced a new change: the payer
name associated with an advertiser’s
payment profile will be displayed if it
differs from the verified advertiser
name. This information will be visible
in both the My Ad Center panel and the
Ads Transparency Center.

However, for agency-run campaigns,
the client’'s payment profile will now
appear as the payer name, offering a
clearer view of who's funding the ad

and reinforcing Google's push for
greater transparency and accountability.
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Implications of Ad Transparency Policy on Businesses and Agencies
This update has increased the public visibility, which can significantly influence:

- Brand Perception: Consumers and regulators have gained improved visibility into the sources
of ad funding, which impacts public trust and brand credibility.

- Representation of Agency: Agencies must ensure accurate attribution of their clients'
campaigns to prevent confusion or misrepresentation.

- Operational Modification: New verification procedures and profile name management
processes are now crucial for compliance.

To uphold an accurate representation in compliance with Google's updated transparency policy,
advertisers who have been misclassified as direct advertisers must re-verify their accounts by
May 31, 2025. This process is crucial to ensure that the correct payer name is displayed across
Google's advertising platforms.

On the other hand, advertisers will also have the option to manually edit their payer name in
their verification settings, providing them with greater flexibility and control over the public
disclosure of funding sources by June 2025.

"Google's update is a reminder that transparency in advertising isn't optional — it's
foundational," said Colter Marcum, SEO Program Manager at Digital Guider. "This change not
only improves accountability but also places responsibility on advertisers and agencies to
actively manage their digital identity."

Strategic Recommendations from Digital Guider -

-Confirm that the payment name appropriately reflects the brand or client. Make updates before
public exposure to mitigate reputational hazards.

-Agencies need to validate their account classification before the May 31 deadline to avoid
misattribution.

-Ensure that clients are aware of how their name will be displayed and the significance of
transparency in their advertising approach.

-Frequently review representation in My Ad Center and the Ads Transparency Center to
guarantee correct visibility.

Ryan Clark, Senior SEO strategist at Digital Guider, adds, “Increased transparency fosters more
accountable advertising. This policy change is particularly crucial in industries where trust is



pivotal. Managing payer name visibility is now an essential aspect of brand reputation.”

- Agencies, including Digital Guider, are adjusting internal processes to align with the updated
transparency requirements. This includes -

- Updating and aligning ad payment profiles
- Guiding through the re-verification process
- Monitoring visibility in the transparency center

Developing responsible, fully compliant advertising strategies

Digital Guider is a US-based digital marketing company specializing in SEO, PPC, content
marketing, and web development for small—to medium-sized businesses. With a focus on
transparency, compliance, and performance, Digital Guider partners with small to medium-sized
businesses to drive measurable growth and build resilient digital brands.
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This press release can be viewed online at: https://www.einpresswire.com/article/813153855

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.


https://digitalguider.com/digital-marketing/online-reputation-management-services/
https://digitalguider.com/digital-marketing/content-marketing-services/
https://digitalguider.com/digital-marketing/content-marketing-services/
https://www.linkedin.com/company/digitalguider/posts/?feedView=all
https://www.instagram.com/digitalguider/?hl=en
https://www.facebook.com/guiderdigital/
https://www.youtube.com/@digitalguider8851
https://x.com/guiderdigital?lang=en
https://www.einpresswire.com/article/813153855
https://www.einpresswire.com/editorial-guidelines

