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TV Analytics Market

The provision of real-time decision

support and advanced analytics has

played a major role in driving the TV

analytics market.

PORTLAND, PORTLAND, OR, UNITED

STATE, September 29, 2022

/EINPresswire.com/ -- Allied Market

Research published a new report,

titled, "TV Analytics Market to Reach

USD 6,810.15 Million by 2026 - Trends

and Growth, Segmentation and Key

Companies  ." The report offers an

extensive analysis of key growth

strategies, drivers, opportunities, key segment, Porter’s Five Forces analysis, and competitive

landscape. This study is a helpful source of information for market players, investors, VPs,

stakeholders, and new entrants to gain thorough understanding of the industry and determine

steps to be taken to gain competitive advantage.

Download Sample Report (Get Full Insights in PDF - 309 Pages) at:

https://www.alliedmarketresearch.com/request-sample/6436

Rise in use of analytics in TV industry, development of Android TV, increase in trend of

Subscription on Video Demand (SVoD) platforms, and surge in consumer demand for digital

original series drive the growth of the global TV analytics market. On the other hand, lack of

digital infrastructure in emerging economies, and dearth of skilled professionals hamper the

growth to some extent. Nevertheless, massive growth of content in OTT industry is anticipated to

pave the way for multiple opportunities in the near future.

Access Full Summary at: https://www.alliedmarketresearch.com/tv-analytics-market-A06071

Based on deployment model, the on-premise segment held the major share in 2018, garnering

nearly three-fifths of the global TV analytics market, owing to its advantageous features and

http://www.einpresswire.com
https://www.alliedmarketresearch.com/request-sample/6436
https://www.alliedmarketresearch.com/tv-analytics-market-A06071


flexible pricing. Simultaneously, the cloud segment would manifest the CAGR of 20.1%

throughout the forecast period. Faster and easier services provided by the over-the-top service

providers have spurred the segment growth.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report

Based on component, the software segment contributed to nearly two-thirds of the global TV

analytics market revenue in 2018, and is expected to dominate from 2019 to 2026. This is

attributed to significant rise in usage of social media and its positive impact on branding &

marketing of products The services segment, on the other hand, would cite the fastest CAGR of

19.1% by the end of 2026, as it helps organizations in effectively executing projects, maximizing

their resource usage, as well as in streamlining their business operations.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/6436

Based on region, North America accounted for nearly half of the global TV analytics market share

in 2018, and is projected to rule the roost during the study period. Increasing requirement of

original content has pushed telecom service providers in this province to incorporate digital

content in their services which, in turn, has boosted the growth. At the same time, the Asia-

Pacific region would portray the fastest CAGR of 23.0% by 2026. This is attributed to a number of

factors such as rising number of smartphone as well as internet users, expanding digitization,

and globalization motivated policies of governments.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/6436

Key Findings of the Study:

• Based on component, the software segment dominated the global TV analytics market in 2018

and is expected to generate highest revenue during the forecast period. However, the service

segment is expected to witness highest growth rate in the upcoming years.

• Based on deployment model, the on-premise segment dominated the market in 2018 and is

expected to generate highest revenue during the forecast period. However, the cloud segment is

expected to witness highest growth rate in the upcoming years.

• On the basis of TV transmission type, the Cable TV dominated the global TV analytics market in

2018 and it is expected to remain dominant throughout the forecast period.

• In terms of application, the content development & broadcasting segment dominated the

global TV analytics market analysis in 2018 and is expected to generate highest revenue during

the forecast period.

https://www.alliedmarketresearch.com/checkout-final/119899ca44a29b0add6424b12985b99b
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Thanks for reading this article; you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market.

Other Trending Report:

1. Tablet PC Market

About Us:

Allied Market Research (AMR) is a market research and business-consulting firm of Allied

Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business

solutions, consulting services, and insights on markets across 11 industry verticals. Adopting

extensive research methodologies, AMR is instrumental in helping its clients to make strategic

business decisions and achieve sustainable growth in their market domains. We are equipped

with skilled analysts and experts, and have a wide experience of working with many Fortune 500

companies and small & medium enterprises. 

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, researchers, and students at universities. With reports on more than 60,000 niche

markets with data comprising of 600,000 pages along with company profiles on more than

12,000 firms, Avenue offers access to the entire repository of information through subscriptions.

A hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests.

David Correa

Allied Analytics LLP

800-792-5285

email us here

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/593364734

https://www.alliedmarketresearch.com/tablet-pc-market-A17201
http://www.einpresswire.com/contact_author/3675773
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/593364734


EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.

https://www.einpresswire.com/editorial-guidelines

