
Home Office Furniture Market Expected to
Reach $7,615.2 Million by 2030

PORTLAND, PORTLAND, UNITED

STATES, November 30, 2021

/EINPresswire.com/ -- The online

retailers of home office furniture such

as Amazon, Flipkart, Wayfair, and

Pepperfry are contributing significantly

toward the growth of the home office

furniture market. The multi-purpose

and foldable desks are further

boosting the demand for the table

home office furniture market. Foldable

and multi-purpose desks are idle for

at-home uses as foldable desks occupy

less space and multi-purpose desks with spacious surface with additional shelves. Therefore,

these factors are anticipated to be a driving factor for the market during the forecast period. 

According to the report published by Allied Market Research, the global home office furniture

market generated $3.03 billion in 2020, and is expected to reach $7.61 billion by 2030, witnessing

at a CAGR of 8.8% from 2021 to 2030. The report offers a detailed analysis of changing market

dynamics, key investment pockets, top segments, value chain, regional scenario, and competitive

landscape.

Surge in entrepreneurship and work from home, growth in urbanization, and rise in inclination

of customers toward multi-function furniture drive the growth of the global home office

furniture market. However, increase in the cost of raw material and environmental restriction

related to deforestation hinder the market growth. On the other hand, development of eco-

friendly raw material and surge in e-commerce sales present new opportunities in the coming

years.

Get detailed COVID-19 impact analysis on the Home Office Furniture Market@

https://www.alliedmarketresearch.com/request-for-customization/12901?reqfor=covid

Covid-19 Scenario:

http://www.einpresswire.com
https://www.alliedmarketresearch.com/home-office-furniture-market-A12536
https://www.alliedmarketresearch.com/home-office-furniture-market-A12536
https://www.alliedmarketresearch.com/request-for-customization/12901?reqfor=covid


The outbreak of covid-19 impacted the manufacturing processes and supply chain management

during the initial phase. Also, consumer discretionary spending has been minimized, and

businesses have noticed a behavioral shift toward safer and more durable products.

The trend of work from home, however, has supported the market positively. At the same time,

the initiatives for relaxing the regulations by the government bodies have helped the

manufacturers and market players to retain their sale structures.

The report offers detailed segmentation of the global home office furniture market based on

product type, material type, price range, distribution channel, and region.

Download Sample Copy Of Report@ https://www.alliedmarketresearch.com/request-

sample/12901

Based on product type, the table segment contributed to the highest share in 2020, accounting

for more than two-fifths of the total share, and is estimated to continue its leadership status

during the forecast period. However, the seating segment is expected to portray the highest

CAGR of 9.8% from 2021 to 2030.

Based on material type, the wood segment accounted for the highest share in 2020, holding

nearly half of the global home office furniture market, and is estimated to continue its

dominance during the forecast period. However, the plastic segment is projected to manifest the

largest CAGR of 10.1% from 2021 to 2030.

Send Me Purchase Enquire Here@ https://www.alliedmarketresearch.com/purchase-

enquiry/12901

Based on region, Europe held the highest share in terms of revenue in 2020, accounting for

nearly two-fifths of the total share, and is expected to continue its lead position by 2030.

However, the region across Asia-Pacific is projected to witness the fastest CAGR of 10.7% during

the forecast period. The research also analyzes regions including North America and LAMEA.

Leading players of the global home office furniture market analyzed in the research include

Steelcase, Inc., Masco Corporation, HNI Corporation, Haworth, Inc., Inter IKEA Systems BV, L &

J.G. STICKLEY, Inc., Kimball International, Inc., Okamura Corporation, Basset Furniture Industries,

and Durham Furniture, Inc.

Avenue Basic Plan | Library Access | 1 Year Subscription |

Sign up for Avenue subscription to access more than 12,000+ company profiles and 2,000+ niche

industry market research reports at $699 per month, per seat. For a year, the client needs to

purchase minimum 2 seat plan.

Avenue Library Subscription | Request for 14 days free trial of before buying:

https://www.alliedmarketresearch.com/request-sample/12901
https://www.alliedmarketresearch.com/request-sample/12901
https://www.alliedmarketresearch.com/purchase-enquiry/12901
https://www.alliedmarketresearch.com/purchase-enquiry/12901


https://www.alliedmarketresearch.com/avenue/trial/starter

Get more information: https://www.alliedmarketresearch.com/library-access

Related Report : 

Party Supplies Market : https://www.alliedmarketresearch.com/party-supplies-market-A06505

School Uniform Market : https://www.alliedmarketresearch.com/school-uniform-market-

A13721

Alcohol Wipes Market : https://www.alliedmarketresearch.com/alcohol-wipes-market-A12537

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success. Each and every data presented in

the reports published by us is extracted through primary interviews with top officials from

leading companies of domain concerned. Our secondary data procurement methodology

includes deep online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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