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Exhibitions Market Size in Europe

The exhibition market size in Europe is
expected to reach values of around $20
billion by 2023, growing at a CAGR of
more than 5% by 2018–2023.

CHIGACO, IL, UNITED STATES, March
13, 2018 /EINPresswire.com/ -- Arizton’s
recent market research report on the
exhibition market in Europe provides
comprehensive industry analysis, trend
forecasts, and competitive analysis. The
research study segments the market by
exhibition type (B2B, B2C, and mixed
exhibitions), by industry type (AFF &
energy, automotive & transportation,
consumer goods & retail, hospitality,
industrial, and other), by revenue stream
(exhibitor fees, services, sponsorship
fees, and public admission charges), by
key countries (France, Germany, Italy,
Russia, Spain, Turkey, and UK), and offers detailed competitive analysis.


Germany to dominate the
exhibition market size in
Europe during the forecast
period”

ABBY, Sr Consultant

The extensive need for marketing businesses by showcasing
skills and works of art, demonstrating products, driving
innovations, fine-tuning strategy, and gathering data is
promoting the development of the exhibition market in Europe.
The growing popularity of face-to-face conversations and
authenticity in business promotions across various industries
will promote the growth of the European market. The
organizers in the European market are using their creativity,
crafting new condensed show formats and enabling digital

environments at show floors to attract more consumers and boost business opportunities. The shifting
focus from product demos to conversations and enhancing consumer experiences will encourage
exhibitors to launch new ideas to attract more consumers in these trades shows in the European
market. Technological innovations and launch of new products and services will boost the demand in
the European market. The UK, France, Germany, Spain, and Italy are the largest revenues generators
in the exhibition market in Europe.


The transformation of the market with the inclusion of multifunctional characteristics and
diversification of business sectors is providing new opportunities for companies to exhibit and

http://www.einpresswire.com
https://www.arizton.com/market-reports/exhibition-market-europe


Exhibitions Market Segmentation in Europe

Arizton Advisory and Intelligence

attributing to the revenues in the
European market. The implementation of
European commissioned-funded initiative
called on European SMEs for a one-to-
one with international trading partners
resulted in the organization of several
trade fairs in Europe during 2017.


Download a sample report.


Exhibition Market in Europe - Dynamics


The dynamic changes that led to
redesigning of exhibit models will
augment the growth of the exhibition
market in Europe. The increasing
proliferation of digital media is helping to
bridge the gap in terms of
comprehensive product marketing and
access to free information and is
encouraging exhibitors to shift from trade
to branding content in the European
market. The convergence in synergies of
tradeshows, congresses, and
conferences is driving the growth of the
market in Europe. The rise in a new business model that combines the value of the two event formats
will help organizers gain a larger market share and a consumer base in the European market. Show
floors offer breakout sessions, workshops, and keynotes and provide subject matter expertise that
helps companies draw large crowds and create new opportunities for vendors in the European
market.


Looking for more information? Order a report now


Exhibition Market in Europe – By Exhibition Type

B2B formats to dominate the exhibition market size in Europe during the forecast period


The exhibition market in Europe by type is segmented into B2B, B2C, and mixed exhibitions. B2B
exhibition formats dominated the market in 2017 and are estimated to grow at a CAGR of more than
5% during the forecast period. The growth of digital communities and the popularity of keynotes and
breakout sessions at trade shows are attributing to the growth of this market segment in Europe. The
introduction of hybrid formats is integrated with entertainment elements to sync with changing
audiences and revolutionizing the physical space will help organizers increase the attendance in
these events in the B2B sector. For instance, the establishment of charging stations that are
metamorphosing into networking hubs which feature videos, games, and activities will revolutionize
this segment in the European market. The extensive use of technology that amps up the relevance of
these events and helps in marketing products and services will boost revenues in the European
market.


Exhibition Market in Europe – By Industry Type

Consumer goods and retail industry to contribute maximum revenues to the exhibition market size in
Europe during the forecast period
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The industry type segment in the exhibition market in Europe is classified into AFF & energy,
automotive & transportation, consumer goods & retail, hospitality, industrial, and other. The consumer
goods and retail industry occupied the largest market share in 2017 and is projected to grow at a
CAGR of over 5% during the forecast period. Consumer technologies contribute the maximum
revenues in this segment in the European market. The innovations on the show floor, use of data
analytics to target consumers, and the diversity and flexibility of products and solutions exhibited are
some of the factors attributing to the growth of the market in Europe. The technological transformation
across Western Europe will boost the demand and create lucrative opportunities for vendors in the
European market. The advancement in retail disruption, restructuring, and innovative technologies will
transform the European market during the forecast period.


Exhibition Market in Europe – By Revenue Stream

Exhibitor fees to account for the largest exhibition market size in Europe during the forecast period


The exhibition market in Europe by revenue stream is divided into exhibitor fees, services,
sponsorship fees, and public admission charges. Exhibitors fees dominated the market in 2017 and
are anticipated to grow at a CAGR of more than 5% during the forecast period. The exhibitor fees
consist of booth fees collected from exhibitors including space charges, registration charges, and
admission fees. The competitive edge, particularly among SMBs and innovations in organizing
formats, is propelling the growth of this segment in the European market. The launch of non-
conventional shows that offer a new perspective on various industries is encouraging companies to
leverage this platform to introduce new products and lines of businesses in the market. The new
formats of trade shows help create camaraderie and a strong sense of community the results in
increased level of interaction and a new breed of ideas and thinking in the European market. Such
developments will boost the revenues in the European market over the next few years.


Exhibition Market in Europe – By Key Countries

Germany to dominate the exhibition market size in Europe during the forecast period


The key countries segment in the exhibition market in Europe is categorized into France, Germany,
Italy, Russia, Spain, Turkey, and the UK. Germany occupied the largest market share in 2017 and is
estimated to grow at a CAGR around 5% during the forecast period. The high convergence of key
trade fairs is propelling the growth of Germany in the European market. The development efforts and
innovative presentation platforms are some of the factors promoting the growth of the German market
in Europe. The growth of the public sector is fueling the demand in the German market during the
forecast period. The initiatives such as special trade fair subsidies are available for new, innovative
businesses will offer new opportunities to vendors in the European market. The advancement in the
energy, transport, health, mobility, technology, ICT, media, logistics, optics, and creative industries will
attribute to the revenues in the European market.


Key Vendor Analysis


The emergence of new players is resulting in intensifying the competition in the exhibition market in
Europe. The market is highly fragmented, and the top five vendors dominate the largest market share.
The influx of international companies will revolutionize the exhibition market in Europe. The intensified
price wars among players due to similar product specifications in the European market. The rise in
product/service extensions, technological innovations, and M&As will help players expand their
businesses and attract new consumers in the market.  


The major vendors in the market are:


GL Events




Koelnmesse

MCH Group

Messe Düsseldorf

Messe Frankfurt

Messe Munchen

RELX Group


Other prominent vendors include Comexposium, Deutsche Messe, Emerald Expositions, Fiera
Milano, HKTDC, Informa Exhibitions, ITE Group, Messe Berlin Group, NürnbergMesse, PennWell
Corporation, Tarsus Group, UBM, and Viparis.


About Arizton Advisory & Intelligence


Arizton – Advisory and Intelligence is an innovation and quality-driven firm, which offers cutting-edge
research solutions to clients across the world. We excel in providing comprehensive market
intelligence reports and advisory and consulting services.


Arizton has gained a paramount standpoint in the market research arena as it offers top of the line
solutions to clients to assess market landscape and to finalize foolproof business strategies. We are
committed to provide inclusive market research reports and consulting services to clients from
diversified industries including –Consumer Goods & Retail Technology, Automotive and Mobility,
Smart Tech, Healthcare and Lifesciences, Industrial Machinery, Chemicals and Materials, IT and
Media, Logistics and Packaging


Arizton comprises a team of exuberant and well-experienced analysts who have mastered in
generating incisive reports. Our specialist analysts possess exemplary skills in market research. We
train our team in advanced research practices, techniques, and ethics to outperform in fabricating
impregnable research reports.
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