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WhizCrow Technologies Expands Global
Footprint with Data-Driven Reputation
Management Solutions for Growing Brands

WhizCrow expands its proprietary Brand
Reputation Authority Matrix framework
across global markets & sectors where

reputation impacts customer trust & whizcvow

revenue. BRAND
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December 2025. As the digital . your brand. /‘\
landscape intensifies scrutiny on brand \ 4
authenticity, reputation management
has become mission-critical for
growing companies. Studies indicate
that 87% of consumers research
brands online before making purchase
decisions, while a single reputation
crisis can erase years of brand equity

within hours.

A strategic framework to guide, stabilize and elevate
your brand

WhizCrow Technologies Private Limited, a reputation management and integrated marketing
firm founded in 2017, has announced ambitious plans to expand its proprietary Brand
Reputation Authority Matrix (BRAM) framework to enterprise clients across global markets, with
particular focus on financial services, healthcare, e-commerce, D2C and other sectors where
reputation directly impacts customer trust and revenue.

Quantifying the Intangible: The BRAM Framework

At the core of WhizCrow's offering is BRAM, a proprietary intelligence framework developed in
2021 that combines sentiment analysis, trust, compliance and transparency indicators, influence
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mapping, crisis resilience, positive
authority and engagement metrics into
a single actionable score. The
framework enables organisations to
diagnose reputation gaps, prioritise
interventions, and measure progress
through live dashboards.

“Reputation cannot sit in a reactive
corner of the organisation or be
treated as a cost centre,” says Clarence
Lowden, Founder of WhizCrow
Technologies. “BRAM was built on the
belief that reputation is a revenue
engine. When quantified, monitored,
and aligned with operational systems,
it becomes one of the strongest
predictors of customer behaviour,
retention, and lifetime value. Our work
across global markets has shown that
brands that measure trust grow faster
than those that wait for crises to occur.”

whizcvow

| WHY IT WORKS

BRAM™ IS BOTH METAPHORICAL AND FUNCTIONAL

BRAND

e Light: Guides brands through noise, crisis, or clutter
* BRAM (structure): Represents stability, support, and
growth

REPUTATION
¢ Boosts your brand’s voice and influence
proactively

AUTHORITY

¢ Builds long-term trust and domain
expertise

MATRIX

¢ Aflexible, modular system to manage brand
reputation at scale

BRAM is both metaphorical and functional

Clarence further adds, "You may own the brand, but your stakeholders own your reputation.
BRAM allows organisations to treat reputation as a
“ measurable operational asset rather than a reactive

Reputation cannot be
treated as a cost centre.
BRAM was built on the belief
that reputation is a revenue
engine. It becomes the

function. After all, Reputation is equal to Revenue."

A Global Standard for Trust, Safety, and Reputation
Infrastructure
With reputational risks intensifying worldwide — from

strongest predictor of

customer behaviour,

retention, & lifetime value.”
Clarence Lowden

regulatory scrutiny to hyper-visibility on search and social
platforms — brands across the US, UK, and Europe are
now investing in structured, measurable, and technology-
enabled trust systems.

WhizCrow's Director of Strategy & Operations, Neidhi

Kumaar, who brings leadership experience from Google, Uber, and Meta, emphasises that
reputation goes beyond marketing. Her expertise has been central to WhizCrow's expansion into
high-risk, high-visibility categories across financial services, healthcare, e-commerce, streaming
entertainment, D2C/B2C, and global consumer tech.

“Reputation is the nucleus of trust and safety. Everything else — brand enhancement, visibility,
recall, and even growth — flows from it,” said Neidhi. “The market has matured to a point where
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enterprises now realise that reputation

isn't a communication exercise; it is a

systems exercise. When you build the _

right operational frameworks, trust is whizcvow

the natural output. BRAM™ ISN'T DAMAGE

WhizCrow currently deploys over 30 CONTROL.

specialised software platforms and IT'S BRAND ENGINEERING
analytical tools to execute client
mandates, with all strategies rooted in
data-driven insights. The agency
explicitly rejects vanity metrics in
favour of outcomes that impact
business performance, including
customer retention, conversion
improvements, and stakeholder
confidence.

Most ORM solutions play defence. We PLAY to WIN.

REPUTATION = REVENUE

Service Integration and Client Track
Record

The company bundles reputation
management with core digital services, including Answer Engine Optimisation (AEO), Generative
Engine Optimisation (GEO), content creation, performance campaigns, and analytics. This
integrated approach ensures that every digital channel serves credibility as a primary objective.
WhizCrow's client portfolio includes multinational corporations, government entities, and
homegrown brands across multiple sectors. At present, the agency is leading full-stack ORM
operations for key markets of North America, Europe, the UK and Japan for one of the world's
largest sports streaming platforms, overseeing reputation workflows, review governance, crisis
playbooks, and trust-and-safety operations across markets. Several client relationships have
sustained for years, which the company cites as evidence of its partnership-led model.

BRAM - Reputation = Revenue

Global Expansion Plans

WhizCrow currently operates across international markets, including Dubai, Delaware, the UK,
and Singapore, and plans aggressive expansion into regions where reputation expertise remains
scarce. The company is particularly targeting sectors where reputation failure carries high
consequences, positioning BRAM-based services for enterprise deployment at scale.

The firm's technology investments aim to make the framework deployable across diverse client
portfolios while maintaining strategic depth. Luke Taylor, Co-Founder, emphasised the
company's commitment to technological advancement: "Technology has been our foundation
from day one, and we continue to invest heavily in our capabilities to stay ahead of evolving
market dynamics."

Measurement and Transparency



WhizCrow clients receive access to live dashboards displaying the BRAM Score alongside
marketing metrics, including average review ratings, share of negative mentions, organic visibility
for priority queries, response time to critical mentions, and conversion changes tied to
reputation interventions. All reporting distinguishes between immediate fixes and medium-term
initiatives and links each activity to tangible business outcomes.

About WhizCrow Technologies Private Limited

WhizCrow Technologies Private Limited is a global reputation intelligence and integrated
marketing firm delivering reputation management, perception control, digital marketing, and
trust infrastructure services across public and private sectors. The company's proprietary BRAM
framework combines advanced analytics with strategic intervention to help brands measure,
protect, and enhance their reputation in an increasingly transparent digital marketplace. With
operations across India, North America, Europe, the Middle East, and Asia, the company
supports clients through quantified reputation systems, data-driven marketing, and operational
frameworks that convert trust into measurable growth.

For more information, visit www.whizcrow.com or contact:
Media Contact:

WhizCrow Technologies Private Limited

Email: neidhi@whizcrow.com / clarence@whizcrow.com
Phone: +91 9920138973

Editor's Notes:

+ BRAM (Brand Reputation Authority Matrix) is a proprietary metric developed by WhizCrow
Technologies

+ WhizCrow serves clients across financial services, healthcare, e-commerce, quick commerce,
D2C, and B2C sectors

+ The company maintains operations in India, Dubai, Delaware, the UK, and Singapore

Clarence Lowden

WhizCrow Technologies Private Limited
+91 99201 38973
clarence@whizcrow.com
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This press release can be viewed online at: https://www.einpresswire.com/article/873853658

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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