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Market segment by Regions/Countries, this report covers
United States

EU

Japan

China

India

Southeast Asia

Market segment by Type, Online Video Platforms can be split into
User-generated content (UGC) model

DIY model

Software as a service (SaaS) model

Market segment by Application, Online Video Platforms can be split into
Individuals

Content creators

Brands and enterprises

To enquire about this report visit @ https://www.wiseguyreports.com/enquiry/2283222-global-
online-video-platforms-market-size-status-and-forecast-2022
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