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New Zealand market.

The baby food sector has grown by

27.2% in value terms between 2010 and 2016, although it has seen much lower volume growth (5%).
Sales were held back by the fall in the number of births up to 2014, but have risen over the past two
years.

Manufacturers have been able to exploit demand for baby food amongst slightly older infants.
Premium products, including organic meals and pouch meals, have also met with some success and
boosted value sales. New Zealanders display a high preference for local brands in their choice of
food. In the case of baby food, a 2016 survey found that 62% of consumers preferred local brands to
global brands, while for baby formula 57% preferred local brands, compared with 13% who preferred
global brands. This is in contrast to many other parts of the world, where global brands are more
trusted than local products. Although the number of births is projected to decline in 2017, the overall
trend is expected to be upwards, which will have a strong positive influence on market development.

What else does this report offer?

- Consumption data based upon a unique combination of industry research, fieldwork, market sizing
work and our in-house expertise to offer extensive data about the trends and dynamics affecting the
industry.

- Detailed profile of the companies operating and new companies considering entry in the industry
along with their key focus product sectors.

- Market profile of the various product sectors with the key features & developments, segmentation,
per capita trends and the various manufacturers & brands.

- Overview of baby food retailing with a mention of the major retailers in the country along with the
distribution channel.

- Future projections considering various trends which are likely to affect the industry.
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Scope

- The baby food sector has grown by a quarter in value terms between 2010 and 2016, although
volume growth has been much lower.

- Milks dominate, although their share has fallen since 2010, while wet meals have increased in
importance. Cereals and finger foods represent a tiny proportion of sales.

- Sales of baby drinks have declined sharply and have entirely disappeared from the market over the
last year or so.

- Danone and Heinz Wattie’s lead the market and between them accounted for almost three-quarters
of value sales in 2016.

- Baby food is sold through pharmacies and grocery outlets, but in recent years, the grocery channel
has increasingly overshadowed pharmacies.

- Although the number of births is projected to decline in 2017, the overall trend is expected to be
upwards, which will have a strong positive influence on market development.

- In the case of baby food, a 2016 survey found that 62% of consumers preferred local brands to
global brands, while for baby formula 57% preferred local brands, compared with 13% who preferred
global brands.

- Partial breastfeeding has made more progress and has risen at all stages: at six weeks, partial
breastfeeding has increased from 18% in 2010 to 21% in 2015 and at six months from 36% to 41%.
As a result, the number of non-breastfed babies has been declining.

Key points to buy

- Evaluate important changes in consumer behavior and identify profitable markets and areas for
product innovation.

- Analyse current and forecast behavior trends in each category to identify the best opportunities to
exploit.

- Detailed understanding of consumption by individual product categories in order to align your sales
and marketing efforts with the latest trends in the market.

- Investigates which categories are performing the best and how this is changing market dynamics.
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About US

Wise Guy Reports is part of the Wise Guy Research Consultants Pvt. Ltd. and offers premium
progressive statistical surveying, market research reports, analysis & forecast data for industries and
governments around the globe.

For accessing accurate and deep understanding and to gain latest insights and key developments in
the area of your interest, we also have a list of conferences in which you will be interested in, for more
information, cordially check

https://www.wiseguyreports.com/conferences

For updating knowledge or for thoroughly understanding various terminologies, we also have vast list
of seminars for your reference, for more information cordially check

https://www.wiseguyreports.com/seminars

Norah Trent

WiseGuy Research Consultants Pvt. Ltd.
+1 646 845 9349 / +44 208 133 9349
email us here

This press release can be viewed online at: http://www.einpresswire.com

Disclaimer: If you have any questions regarding information in this press release please contact the
company listed in the press release. Please do not contact EIN Presswire. We will be unable to assist
you with your inquiry. EIN Presswire disclaims any content contained in these releases.

© 1995-2018 IPD Group, Inc. All Right Reserved.


https://www.wiseguyreports.com/conferences
https://www.wiseguyreports.com/seminars
http://www.einpresswire.com/contact_author/2414531
http://www.einpresswire.com/

