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“India Ready-To-Mix Market Outlook, 2021”, the overall market for ready-to-mix is growing with a
CAGR of more than 10% from the last five years

PUNE, INDIA, November 9, 2017 /EINPresswire.com/ -- Ready to cook market in India consists of
four broad categories namely ready to mix, instant noodles, soup and pasta. Currently, ready to mix is
a small category as compared to instant noodles but is growing robustly. Perhaps the most favourable
factor that tilts the scales toward this convenience food is the time saving element. One can actually
dish out their favourite preparations in moments, merely by reading the instructions on the wrapper. It
is also heartening that with packaged RTM foods the customer is assured of the quality, taste &
continued freshness of the product till the expiry date which can be as long as 12-18 months in
certain cases. While consumer convenience is the key factor, driving the India ready-to-mix market,
increase in working women population due to increased standards of education, high disposable
income of households, and growing organised retailing in India are other factors contributing to the
growth of the market.
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According to “India Ready-To-Mix Market Outlook, 2021”, the overall market for ready-to-mix is
growing with a CAGR of more than 10% from the last five years. The market is divided into four
segments viz. snacks mix, curry mix, dessert mix and others (rice & meals). Snacks mix dominates
the industry with products like masala upma mix, rava dosa mix, rava idli mix, dhokla mix, poha mix,
etc. The south Indian dosa and idli appear to be steaming up the competition with even multinationals
acknowledging the strength of south Indian cuisine on Indian breakfast tables. Some regional players
have also come up with niche products like Sev Puri, Kachori, Pakoda, Aloo Mash, Nylon Khaman,
Aloo Chana Chat and Dahi Vada. On the other hand, curry mix is anticipated to register highest
growth in the forecast period. North Indian curries capture the curry mix segment largely with
products such as Aloo Mutter, Chana Masala, Dal Fry, Dal Makhani, Navratan Kurma, Paneer Butter
Masala, Paneer Makhani, Bhindi Masala, Mixed Vegetable Curry, Palak Paneer and Rajma Masala.
Non-vegetarian curries like chicken curry are also increasingly becoming popular among Indian
consumers. Chicken Curry, Butter Chicken, Prawns Curry and Chicken Achari are some of the
innovative products in the non-vegetarian categories.

Desserts such as gulab jamun, halwa, besan ladu, kheer and vermicelli payasam have always
occupied an important place in Indian cuisine. After gulab jamun and halwa mix, ice cream mixes are
gaining increasing popularity in the country. With the increase in the number of diabetes mellitus
cases in India, sugar-free dessert mixes with artificial sweeteners have also become very popular.
Desserts are an occasional thing but with these ready to cook dessert mixes, manufacturers are
trying to increase their consumption on everyday basis. Others which include rice and meals is still a
small segment in the RTM industry. Rice is available in combinations such as Bisibele Bhath, Rasam
Rice, Sambar Rice, Jeera Rice, Tamarind Rice, Tomato Rice and Hyderabadi Biryani whereas meals
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include Rajma & Chawal, Dal Makhani & Rice, Chana Masala & Jeera Rice, Jowar Meal, etc.

MTR Foods is a prominent player in the market and has the first mover advantage. Apart from MTR,
the other well-known players in the ready-to-mix industry include ITC Ltd, Gits Food Products,
Kohinoor Foods, iD Fresh Food, Maiyas and Bambino Agro Industries. There are less than a handful
of national players, while the stiff competition comes from regional and local players. South India
leads the packaged RTM market as the market is already sizeable in some of the southern states and
growth is picking up across other regions too. Modern retailers are expected to record highest
compounded annual growth rate followed by online purchase during the forecast period. Retail chains
are crucial in increasing the awareness about ready-to-cook products among consumers. Although
the home delivery and take-away services provided by restaurants remain a threat, the market will
continue to grow through its innovative strategies.

Key Segments Covered

* Snacks Mix

* Curry Mix

» Dessert Mix

* Others (Rice & Meals)

“India Ready-To-Mix Market Outlook, 2021” discusses the following aspects of ready to mix products
in India:

The report gives an in-depth understanding of ready to mix market in India:

- India Ready-To-Cook (RTC) Market Outlook

- India Ready-To-Cook (RTC) Market Size & Forecast

- India RTC Market Segmental Analysis: By Company, By Category, By Demographic Area

- India Ready-To-Mix (RTM) Market Size & Forecast

- India Snacks Mix Market Size & Forecast

- India Curry Mix Market Size & Forecast

- India Dessert Mix Market Size & Forecast

- India RTM Market Segmental Analysis: By Company, By Region, By Segment, By Sales Channel

- Product, Price and Variant Analysis of Snacks Mix, Curry Mix, Dessert Mix and Others (Meals &
Rice)

- The key vendors in this market space

- Competitive Landscape & Strategic Recommendations

This report can be useful to Industry consultants, manufacturers and other stakeholders to align their
market-centric strategies. In addition to marketing & presentations, it will also increase competitive
knowledge about the industry.

Report Methodology

The information contained in this report is based upon both primary and secondary research. Primary
research included interviews with various channel partners of ready-to-mix products in India.
Secondary research included an exhaustive search of relevant publications like company annual
reports, financial reports and proprietary databases.

TABLE OF CONTENTS

1. Executive Summary

2. India Ready-To-Cook Market Outlook
2.1. Market Size By Value

2.2. Market Share

2.2.1. By Company

2.2.2. By Category

2.2.3. By Demographic Area

2.3. India Ready-To-Mix Market Outlook
2.3.1. Market Size By Value

2.3.1.1. Overall Market



2.3.1.2. Snacks Mix Market

2.3.1.3. Curry Mix Market

2.3.1.4. Dessert Mix Market

2.3.2. Market Share

2.3.2.1. By Company

2.3.2.2. By Region

2.3.2.3. By Segment

2.3.2.4. By Sales Channel

2.3.3. Product, Price and Variant Analysis
2.3.3.1. Snacks Mix

2.3.3.2. Curry Mix

2.3.3.3. Dessert Mix

2.3.3.4. Others (Rice & Meals)

3. India Economic Snapshot

4. Branding & Promotional Activities
5. Policy & Regulatory Landscape
6. Trade Dynamics

7. Channel Partner Analysis

8. India Ready-To-Mix Market Dynamics
8.1. Key Drivers

8.2. Key Challenges

Norah Trent

wiseguyreports

+1 646 845 9349 / +44 208 133 9349
email us here

This press release can be viewed online at: http://www.einpresswire.com

Disclaimer: If you have any questions regarding information in this press release please contact the
company listed in the press release. Please do not contact EIN Presswire. We will be unable to assist
you with your inquiry. EIN Presswire disclaims any content contained in these releases.

© 1995-2018 IPD Group, Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/2402782
http://www.einpresswire.com/

