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PUNE, MAHARASHTRA , INDIA , June 20, 2017 /EINPresswire.com/ -- Market research future

published a half cooked research report on Global water purifier market. The Global water
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purifier market is expected to grow over the CAGR of

during the period 2016 to 2022.

Market Highlights:

According to a report by World Health Organization, Every

21 seconds a child and 3.4 Million people globally dies

every year due to water-borne disease. Hence, growing

demand for clean and consumable water which is free

from various hazardous chemicals and heavy metals. The

global water purifier market is also influenced by various

other factors such as increase in the disposable income of consumers and new product

development for launching cost-effective purifiers with at par efficiency.

Key Players of Water Purifier Market: 

•  Kent RO System Ltd.

•  Hindustan Unilever Ltd.

•  Ion Exchange

•  Tata Chemicals Ltd.

•  Whirlpool India Ltd.

•  Hi-Tech RO Systems

•  Essel Nasaka

•  Godrej Industries Ltd.

•  Panasonic Corporation 

•  Livpure Private Ltd

Request a Sample Copy @ https://www.marketresearchfuture.com/sample_request/2178

Market Research Analysis:

http://www.einpresswire.com
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https://www.marketresearchfuture.com/sample_request/2178


The market is highly application based. The global water purifier market is highly competitive

due to the presence of many established vendors who offer various series of purifiers with

advance technology.

On the basis of technology, RO purifiers acquired the largest market share in 2015, the segment

is also anticipated to grow at a faster pace due to improved efficiency of the technology in water

purification. 

On the basis of end-user, the market is bifurcated as commercial and residential and both

expected to grow at substantially.

On the basis of channel of distribution, online segment is expected to take lead in near future

due to increasing digital activity.

On the basis of region, APAC is the leading market and fastest growing market as well. But, the

semi-urban and rural areas of the countries like India still remained untapped.
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Scope of the Report:



This study provides an overview of the global water purifier industry, tracking three market

segment across four geographic regions. The report studies key players, providing a five-year

annual trend analysis that highlights market size, volume and share for North America, Europe,

Asia-Pacific, Rest of the world. The report also provides a forecast, focusing on the market

opportunities for the next five years for each region. The scope of the study segments the global

water purifier market. Based on Technology, it is bifurcated as Gravity purifier, UV Purifier and

RO Purifier. On the basis of End-User, it is segmented as Commercial and Residential. On the

basis of Channel of Distribution, it is segmented as Retail stores, direct sales and Online. On the

basis of Region, it is segmented as North America, Europe, Asia-Pacific and Rest of world.

Access Report Details @ https://www.marketresearchfuture.com/reports/water-purifier-market

About Market Research Future:

At Market Research Future (MRFR), we enable our customers to unravel the complexity of

various industries through our Cooked Research Report (CRR), Half-Cooked Research Reports

(HCRR), Raw Research Reports (3R), Continuous-Feed Research (CFR), and Market Research &

Consulting Services.

MRFR team have supreme objective to provide the optimum quality market research and

intelligence services to our clients. Our market research studies by products, services,

technologies, applications, end users, and market players for global, regional, and country level

market segments, enable our clients to see more, know more, and do more, which help to

answer all their most important questions.

In order to stay updated with technology and work process of the industry, MRFR often plans &

conducts meet with the industry experts and industrial visits for its research analyst members.
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